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INTRODUCTION
Every few generations (on average every 100-200 years) the society forms a new outlook, a new view of the world, which can be seen in a fundamental change of moral and religious ideas, and this ideological turning point, which approves new principles of life inevitably affects all municipal, and above all, economic relations between people -nothing affects the economic system more than a complete change of people's psychology. Long waves obey social, political and cultural factors, but in their turn these factors are influenced by the factors which determine the psychology of people -a religious factor, that is their moral principles, their beliefs.
LATEST RESEARCH AND PUBLICATIONS ANALYSIS
K. Marx (Tugan-Baranovskij, 1903; Marx, 1934; Lapin, 1976; Вallaev, 2004; Marx, 2010; Shumpeter, 2011) and his disciples were among the pioneers of the theory of super-long waves. He was developing the doctrine of «economic structure», but very narrowly, considering that economy is greatly influencedby a social factor -the class structure and the class struggle. Later, the beginning of the theory of super-long waves was offered by M. Weber (arguing that Protestantism was the main origin of capitalism factor) (1990; 1994; 2006; 2010) and W. Sombart (describing the same factor as Judaism) (1912; 2004; 2005) -ignoring that the most important factor in the emergence of the international market can be called Islam as well (Metekov, Spain and Portugal Muslims as a rejected class that was extremely active for hundreds of years dealing with all kinds of business).
KEY RESULTS OF THE RESEARCH
In order to identify the degree of influence of various factors on the economic behavior of people, the author of the article conducted a number of interviews in April-June 2016 and February-March 2018, which were attended by a total of 2 thousand people in 3 different age categories from 20 regions, mainly rural areas of Russia and Ukraine, as well as from neighboring countries. In the course of anonymous surveys the questions which define the influence of various categories of reasons influencing both the awareness and behavior of business entities were asked. The research determined a high degree of moral-religious ideology influence on the economic activity of people.
In the course of the survey the following issues were touched upon: 1. What is the main reason of your desire to be a rich man? 1) the desire to take the rightful place in the society (a social cause); 2) a dream to help the others (a moral-religious reason); 3) the need for decent clothes (a social cause); 4) the need for a comfortable accommodation and a good car (an economic reason); 5) the possibility to become a sponsor of the party (a political cause); 6) the opportunity to become a sponsor of the orphanage or welfare fund (a moral-religious reason); 7) the opportunity to open their own theatre or a school (a cultural reason 2) studying a lot (a cultural reason); 3) having a lot of friends (a social reason); 4) the protection of a deputy, a mayor or a minister (a political reason).
All the questions in the course of the survey, dealing with one or another factor of influence (political, cultural, moral, religious, social and economic) were put in the questionnaire at random order, which excluded the possibility of any subconscious infusion.
The first category included children from 5 to 18. According to their answers to the first question in the first place among the factors that affect their economic behavior there is a social reason, in the second place there is a moral-religious one. Among the answers to the second question a cultural reason is in the first place, a political reason is in the second and a moralreligious is in the third place. In the answers to the third question a moral-religious factor was in the first place, a cultural factor was in the second place.
The second category involved young people from 18 to 30. Their answers to the first question have shown that the first place among the factors that affect their economic behavior is taken by a social reason, the second is taken by a moral-religious one. Answers to the second question showed the following results: the first place -the culture, the second -the morality, religion and politics. Answers to the third question revealed that the first place for this category of the population is taken by a political factor, the second place -by a moral-religious one, and the third place is taken by a cultural factor.
The third category of respondents are mature people aged 30-50, the most economically active of the three categories. Analysis of the responses to the first question has shown that a moral-religious factor is in the first place among the factors of influence on economic behavior for this category (as well as social and economic factors). Answers to the second question once again put a moral-religious factor to the first place. Answers to the third question put a moralreligious factor to the first place (as well as a political factor).
Analysis of the data shows that moral-religious, political and cultural factors of people's economic behavior are steadily between the first and second place, social factors usually hold the first place. At the same time, there are political, moral-religious and social factors at first places in all three age groups.
However, the most frequently mentioned places are distributed clearly in the following way:
1. Moral-religious factors (9 out of 9: in all age categories, while answering all questions).
2. Political (in 4 cases out of 9). 3. Social (in 3 cases out of 9). 4. Cultural (in 3 cases out of 9).
Economical (1 case of 9).
Consequently, the factors of the long economic wave graphically can be presented like this (Figure 1 ):
Figure 1: Gradation of factors of the long economic waves
The basic postulate put forward the theory of super-long economic waves is the following: every 2-3 human generations (1 every 100-200 years) the society radically changes the underlying moral and religious principles of his philosophy, is a genuine religious revolution, when the demolition of the old and the emergence of a new folk psychology -that leads to an economic revolution, a complete change in the economic conditions of the hostel people, and further, damped waves, there are social, political, and cultural reform, in General, changing the entire public and private lives of people. The results of extended public opinion poll were cross-checked on the basis of a narrower special survey conducted during January-July 2016 among 2 thousand respondents. The respondents were asked one question: if there is sufficient surplus (personal income), would you agree to spend it on the three objectives proposed by the "father of economics" Ksenofont (1993):
1. Support for the homeland (a moral-religious goal). 2. Help for your friends (a moral goal).
3. Worship God/gods (a religious goal). Up to 50% supported all three goals, up to 80% supported one of the proposals and up to 100% -at least one of the three. The results of this special poll again confirmed the high degree of moral-religious factors influence on the economic behavior of economic subjects even under the world domination of market relations and the capitalist economy (Zadorozhny`j, 2012; Kapinos, 2006 Kapinos, , 2015 ; Yagutkin, Yagutkina, 2017; Kitaev, 2017).
Societies which were based on religious relations, and the superstructure was based on economic relations, in most cases, achieved striking economic success. Table 2 . gives some typical examples. villages. Russian monasteries gradually move from the cities to the countryside, usually virgin lands, develop the most inaccessible and wild places, small villages and later cities appear around deserted monasteries. The construction of an Orthodox Church, which always had exceptional splendor, required a large number of different skilled workmen, and Prince Vladimir invites the Greek artisans who teach their art to the Russians. Craftwork flourishes rapidly. The custom of regular fairs held at the walls of monasteries or on the square in front of the Church is established. The cult of saints and the veneration of icons attracts to urban and rural monasteries and famous temples many pilgrims, whose funds contribute to the prosperity of the churches and surrounding farms. Christian ascetics who work permanently serve as a role model for people.
Implanting of Christianity on Russian soil allowed the Slavs to learn the most developed culture of the 10th century -Byzantine. Christianity brought the written culture and education: the princes Vladimir and Yaroslav organise workshops for clerks, taking away children from the wealthiest citizens, and giving them to Church schools for training. Introduction to a variety of literature and various sciences dramatically broadens the mind of the Russians, thereby increasing their needs. The increasing demand for new and foreign goods and publications stimulates the development of crafts and trade.
Orthodox Christianity established the ban on such negative economic phenomenon as usury. The prosperity of the economy is based on the development of real economy: agriculture, beekeeping, hunting, fishing, handicraft as work of independent owners.
With the Baptism of Rus a special Slavic economic tradition was formed, in which economic objectives are subject of religious purposes, where the help to others is considered more important than enrichment (Sylvester), and where trading travel is more to get knowledge than to get profits (Afanasy Nikitin).
India
Akbar the Great, a fusion of Muslim and Hindu traditions -double religious One of the most powerful economies of the East: the establishment of trade relations even with distant Europeans (Portuguese and Italians); the construction of roads across the country with free spots for relaxation; strict tax accounting, eliminating public funds stealing; granting loans to the poor and not collecting taxes in case of bad harvest; public investment and giving land for Muslim, Hindu and Christian churches; the best Asian army that uses elephants, cannons and muskets
China
The era of Han, 2nd century BC -2 century ad, the introduction of Confucianism in all spheres of life.
Powerful spurt of economy due to the unification of the country: the creation of the great Wall of China, the establishment of trade relations with Rome, the treasuries of wealthy merchants reach the level of the state Treasury, state support of the poor: giving them land, tools, money, accommodation, reduction of the land tax rate from 1/15 to 1/100 part.
Ancient Egypt
The grand construction of the religious monuments at Ramses II: the giants of Memphis, Luxor and PerRamesses, the colossal Hypostyle hall of Karnak temple, one of the biggest buildings of antiquity and the modern world, with an area of 5000 sq. m.
The Greatest dawn of the economy in Egypt: one of the first peace treaties in history, signed between the Hittites and the Egyptians; the "explosion" in trading activity in Asia and Egypt; the creation of large prosperous cities; the prosperity of various temple crafts; reliable architectural structures, most of which are still preserved to our time. 
The Modern Vatican

CONCLUSIONS
Sociological methods helped to receive a confirmation of the theory of long waves and a formula of long wave which was also proved by statistics and historical facts. The results which were revealed in the course of quite considerable research should be taken into account by statesmen in creating and realization of macro-economic policy of the state as well as by businessmen in market micro-economic policy of firms: influencing the main economic subjects only with economical methods of stimulation or compulsion (by tax payments, fines and facilities, credits, licenses) is very narrow and not far-seeing, it means to suppose that a person doesn`t differ from speechless creatures, perfectly trained regularly by "the stick and the carrot" policy.
People even in their economic behavior are led not only by motives of gaining but above all are guided by a model of moral-religious behavior which has existed in the nation for centuries, and also by their cultural interests and political sympathies, by their plans of advancing up the social ladder, as well as public opinion, or by the fashion which has been formed in the world.
